Editorial Policy

Tamron publishes an integrated report as an important tool for
communicating with shareholders, investors, and other stakeholders.
The report contains information on medium- to long-term strategies
and environmental strategies as a way to share details of Tamron’s
sustainability and growth potential. In compiling this report, we have

cial
Governance

referenced the Guidance for Collaborative Value Creation Ensronmet
from the Ministry of Economy, Trade and Industry, and I |

the International Integrated Reporting Framework from the Fﬂfﬁ EAl
International Financial Reporting Standards (IFRS). HAT VR

This report covers the period from January 1,

2024, to December 31, 2024

(including some information that falls outside the above period)

The report concerns the 10 companies of the Tamron Group
(including Tamron Co., Ltd.)

Note: Please refrain from reproducing the images or
other information contained in this report without permission.
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